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Our resources and culture

In this section we talk about the resources that set us apart 
and underpin our business model. We also describe our 
culture and approach, and commitment to respecting  
human rights. 

Financial strength

investments while supporting other areas of  
the business.

Our networks and physical assets
Our network, service and IT platforms support the 
products our customers rely on around the world.

Network platforms
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Our global reach 

 

 

Grow EBITDA

Invest 
for growth

Support  
pension fund 

Pay progressive 
dividends 

Maintain strong 
balance sheet
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Progress this year

 –

 –

IT systems platforms 

Progress this year

 –

 –

Mobile network 

 

Progress this year
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Service platforms
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BT 
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Properties
We have around 7,000 properties in the UK and 
1,700 across the rest of the world.

BT property portfolio (UK)a

Research and development
Commercial success increasingly depends on 
innovation – that’s why we invest in R&D. The result 

engineering successes and commercial progress.

A proud history of innovation

Ingenuity transforms the world

 
btplc.com/innovation
 

 

97

5,000
 

6,111 Operational sites

22 Data centres

553 Retail outlets

258 

a 
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Open innovation

00 people 
 

Repurposed innovation

 
 

 

 

Awards for our research and development
 

 –
 –  

 –
 –

Here are two examples of BT R&D this year:

Our resources and culture continued
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Brand and reputation
We own three strong retail brands: 
BT, EE and Plusnet. Between them, 
they cover UK and global markets 
for consumers, businesses and the 
public sector. We’ve positioned 
these three brands to maximise 
their customer reach and minimise 

makes us more agile in our markets 
and broadens our overall appeal. 
We also own the Openreach 
brand, with which we serve 
communication providers.

 

21
72

The BT brand stretches across consumer, 
business and public sector markets within the 
UK and across multinational business markets 
in 180 countries.

e
 

BT   

 a (

EE is the UK’s biggest mobile network 
operator, positioned at the cutting edge  
of technology. 

great value 
range of broadband and mobile services.

8

Openreach (page 104) builds and maintains 
Britain’s digital communications network. 
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Our culture

simple and brilliant, for our people and our customers.

Our values

Personal 
We come across as human and show our customers 

that we understand and care.

Simple
We’re straightforward, easy to deal with, and make 

complex things clear.

Brilliant
We lead the way in creating new things,  
and whatever we do, we do it really well.

 

Embedding our values further

 –

 –

 –

The BT Way

 – organised 
 – ethical code
 –

our values

 

+4%

 

+3% +3%
 

Our resources and culture continued
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Respecting human rights
We’re committed to respecting human rights in our 
own business and through our broader relationships. 

 

 

How could we impact human rights?

 

 

How do we manage human rights in BT?
 

 –
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 –
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What we’ve been doing this year

Due diligence

 –

 –  

 –

Modern slavery
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Sport and human rights

Priorities for the year ahead
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